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Speoking on the occasion, Mr.
Anand Mahindra, Vice Chairman
and Manoging Director, Mahindra
& Mohindra, observed: "This is o
moment of greot pride for us as the
very first new product rolls out of
our Chakan plant. The plant is one
of the most modern ones in India
and is soid to create new bench
marks in automotive excellence
This plant will also help drive tre
mendous synergies for Mahindra
Navistar with the upcoming ven-
dor park, the common utilities and
reduction in copex. We will soon
be launching the rest of our HCV
range from here as well.”

In 2005, Mohindra & Mahindra
td. and International Truck and
Engine Corporation, the operot
ing company of Navistor, entered
info a JV agreement to monufac
ture light, medium and heavy com
merciol vehicles for India as well as
global markets. The joint venture is
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start rolling out of Chakan plant

he much-awaited Mahindra Navistar trucks rolled out of

its Chakan plant as scheduled on June 14. The first vehi-

cle to hit the market is MN25, a 25 tonner multi-axle truck
priced at Rs. 14.99 lakhs. Mahindra Navistar Automotives Ltd.
(MNAL) first showcased its entire range of trucks at Auto Expo
2010 earlier this year.
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in the process of addressing every
segment of the commercial vehi
cle market, from 3.5 tonne GVW
to 49 tonne GVW with varianis of
possenger fransport, cargo ond
speciolized load applications. Mo
hindra Navistar aims fo expand its
product line over the next two years
to emerge o full range commercial
vehicle ployer.

The entire range of medium and
heavy commercial vehicles is being
manufactured af the new green

field plant ot Chokan which covers
over 700 acres. Set vp ot an in-
vestment of over Rs. 4,000 crores it
will produce other M&M products
os well. This will help MNAL lever-
age the benefits of synergies of on
integroted manufocturing facility.
MNAL also has export plans on
cards for its trucks which will initially
happen in neighbouring countries
According to the JV ogreement,
the trucks are for sale in all ports
except North America. The com

pany will also look ot launching o
left-hand-drive and has planned o
ramp-up in exports by 2012

Me. Rakesh Kalra, Managing Di-
rector, Mohindra Navistar Automo
fives Lid. (MNAL), said the launch
of the MN25 truck marked a major
step in the direction of moking the
company o full range commercial
vehicle ployer ond the first step in
materializing the vision to become
the most trusted CV brand in India

“In line with our philosophy of of-
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fering o volue-for-money proposi-
tion 1o our customers, the MN25 is
very competitively priced. The high
performance MN25 is one of the
most powerful, fuel-efficient, rug-
ged and comfortable 25-tonners
to be launched in Indio. Designed
and developed in India with tech-
nological assistance of Navistar,
the MN25 comes with o world-
class cabin which is spacious and
ergonomically designed to suit
Indion drivers for continuous long
hauls. It's powered by the world-
renowned MaxxForce engine which
is highly fuel efficient and power-
ful”, he odded.

The MN 25 comes with o payload
of 16 tonnes. The truck, fitted with
MaxxForce 7.2 litre 210 hp engine,
is provided with factory-built cobins
with the option of single or double
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sleeper cabin and air-conditioning
Advanced MaxxForce engine
At the heart of this range of vehi
cles is the world renowned Maxx-
Force diesel engine. This family of
engines is most moderm in its class
in terms of product configuration as
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Mr. Rakesh Kalra. Managing
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well as components technology for
the commercial vehicle segment in
Indio. In order to moke them more
svitable to Indion conditions the
engines have been svitably modi
fied

The engine feaiures both a me
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chanical injection system with a
Bosch rotary pump as well as a
high-pressure 1800 bar common-
rail fuel injection system. The
MoxxForce 7.2 diesel engine to be
produced in India is also fully com-
pliont with BS-Ill and BS-IV emis-
sion standards. It outpedforms the
competition by offering 15 per cent
more power and 35 per cent more
forque

It has o well-engineered driv-
etrain with superior efficiency and
durability, orgonic clutch lining with
best-in-class life, rugged propeller
shoft and rear oxle. The heavy duty
brokes with wider shoes ond 10
bar system pressure ensure reliable
braking.

The entire range of tests have
been conducted to build reliability
and endurance in Mahindra Navis-
tar trucks which have been exten-
sively tested on specially developed
forture fracks to ensure durabil-
ity beyond a million km and hove
been vaolidated for actual usage of
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lokhs of km on Indion roads. These
workhorses also feature o strong
and durable suspension, rugged
chassis aggregates, robust brokes
and heavy duty axles moiching the
superior torque ond delivering bet-
ter life.

Speaking on the occosion, Mr
Nalin Mehta, Chief Operating Of
ficer, Mahindra Navistar Automo
tives ltd,, observed: "During the
unveiling, we hod promised tha
‘OK will no longer be OK’ and the
MN25 will revolutionize the truck
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ing industry. In every aspect of the truck, the MN25 Mahindra Navistar - Technical specification
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"

symbolizes this philosophy ond will help our customers
outperform and prosper in their businesses and life.
Ovur volue-for-money pricing strategy, coupled with far
superior product performance itself, will help custom-
ers earn higher profits and befter return on their in-
vestments. Hoving started production, we ore focused
on the sales and service infrastructure ond filling the
pipelines with our products”.

On the distribution front, Mahindra Navistar is in the
process of creating a customer-centric network of ex-
clusive dealerships across the country. Moreover, Mo-
hindro's already existing network will be deployed for
servicing the customer needs. Mohindra Navistor has
put in place an extensive sales and service network 1o
cater o its customers. Besides, it will also draw on the
vost pool of MM auto and tractor channel partners
to use as on extended network for servicing customers
needs.

And 1o top it all, Mohindra Novistar has set up a
24x7, multi-lingual call centre which is manned by
trained truck expers to provide on-road support to
customers. ¢




